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April 1, 2011 

 

J. Michael Brennan 

Director of Marketing & Sales 

California Lottery 

600 North 10th St. 

Sacramento, CA  95811 

 

Dear Michael,  

 

On March 4, 2011, the Missouri Lottery discovered a new form of advertising.  And it worked.  

 

In fact, they were so pleased with its success that they’re rolling it out again.  Same concept, same 

demographic – new market.     

 

On the night of March 4, at the Independence Events Center, the Missouri Lottery held the second of 

two “Hockey Bingo Nights” and the Lottery garnered the response it was looking for – high visibility and 

game‐long fan interaction.  The hockey success led the Lottery to seek a similar venue, and next month 

they’ll debut Baseball Bingo in Springfield, Missouri.  Same concept, same demographic.   

 

Sports bingo offers three primary benefits:  

 

1. Engagement – high engagement leads to game‐long visibility.  Fans are looking at their game 

cards the entire time, guaranteeing that your message will be read and absorbed;  

 

2. Education – The cards are built for education – and fans appreciate the knowledge;    

 

3. Entertainment – fans of every age enjoy the product.  And they know who’s behind it.  In an 

email written the day after a game in Wrigley, one Chicago Cubs fan said, simply: “Thank you 

Kimberly Clark.”   

 

Enclosed are several game cards, from a variety of sports.  We’d love to share more about the concept, 

and the possibilities.  If there’s interest, just let us know.  We’d love to work with you.   

 

Cordially,  

 

 
Steve Ferber 

President, Sports Bingo, Inc.  

703.868.7217 

steve.ferber@playbaseballbingo.com 

www.playbaseballbingo.com 

 

To Play: 
All you’ll need is a pen or 
pencil. When one of the 
16 events listed on the 
front of this card occurs, 
check off that space.

Basketball Bingo Lingo  Terms and definitions to help you understand and enjoy the game

www.playbasketballbingo.com

Tell Us What You Think.  
Send an email to bingo@playbasketballbingo.com 
to share your ideas, thoughts and comments. 
Thank you.

3-point shot = a field goal worth 3 points because the shooter 
had both feet on the floor behind the 3-point line when the ball was 
released; also counts if one foot is behind the line while the other 
is in the air. 

3-second violation = The paint is the area inside the lane lines 
from the baseline to the free-throw line. If an offensive player has a 
foot on or inside these lines for 3 seconds or longer, the player will 
be called for a 3-second violation. There is no restriction on the time 
that defensive players can occupy the paint.

Offensive rebound = a rebound of a team’s own missed shot. 

1-and-1 or 1-plus-1 = in college, a free-throw attempt awarded 
for certain violations that earns the shooter a 2nd attempt only if the 
first is successful. 

Personal foul = contact between players that may result in injury 
or provide one team with an unfair advantage; players may not push, 
hold, trip, hack, elbow, restrain or charge into an opponent; these 
are also counted as team fouls. 

Possession arrow = in college, the possession arrow is used 
to determine which team’s turn it is to inbounds the ball to begin a 
period or in a jump ball situation. 
  
Rebound = when a player grabs a ball that is coming off the rim or 
backboard after a shot attempt.

Shot clock = a clock that limits the amount of time that a team has 
to shoot the ball; 24 seconds in the NBA; in college, 35 seconds for 
men, 30 seconds for women. 

Traveling = a floor violation when the ball handler takes too many 
steps without dribbling; also called walking. 
  
Turnover = when the offense loses possession through its own 
fault by passing the ball out of bounds or committing a floor violation.
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